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AUTODEPOSIT AND REQUEST MONEY 
SOME DESIGN CHALLENGES

 Little competitive analysis was available – rushing to be 
first to market and Interac as a 3rd-party intermediary is 
unique to Canada – but podmates were experienced with 
payments design and Interac

 Tricky error handling because of 3-way UI-back end-
Interac interactions

 Many cooks in/eyes on the kitchen – business and 
personal banking product and business owners, RBC 
higher ups, the usual suspects (dev, QA, legal, etc.) – all 
stakeholders to manage

 Different requirements for business and personal 
customers

 Limited capacity to do research – but the research we did 
manage to do found confusion and apprehension about 
service

 A lot of information to communicate for a new, complex 
feature in limited space 



AUTODEPOSIT DESIGN SOLUTIONS

Challenge: 
Which name 
to display and 
how

Solution:
Work with 
business 
analyst & 
legal, tech, 
and business 
stakeholders



AUTODEPOSIT DESIGN SOLUTIONS

Challenge: 
Keep a busy 
page as clean as 
clean as 
possible

Solution:
Succinct copy, 
“Service 
Details” 
envelope, 
tooltips



AUTODEPOSIT DESIGN SOLUTIONS

Challenge: So 
much info, so 
little space

Solution:

Use a “Service 
Details” 
envelope to 
accommodate 
legal and 
business 
requirements



AUTODEPOSIT DESIGN SOLUTIONS
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Keep a busy page 
as clean as 
possible
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Strategic use of 
tooltips for 
ancillary info
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REQUEST MONEY DESIGN SOLUTIONS

Feature 
landing 
page



REQUEST MONEY DESIGN SOLUTIONS

Challenge: 

Keep a busy page as 
clean as possible 
while explaining a 
new feature

Solution:

Succinct copy, 
strategic use of 
tooltips, strategic 
deployment of 
Interac branding
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REQUEST MONEY DESIGN SOLUTIONS

Challenge: 

Feature name

Solution:

Strategic 
deployment of 
Interac
branding



REQUEST MONEY DESIGN SOLUTIONS
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Keep a busy 
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REQUEST MONEY DESIGN SOLUTIONS

Challenge: 

Keep table clean 
while describing 
page 
functionality

Solution:

Strategic use of 
tooltips for 
ancillary info



REQUEST MONEY DESIGN SOLUTIONS

Challenge: 

Keep a busy 
page clean

Solution:

Strategic use of 
tooltips



MY WORKING STYLE

• Empathize – do discovery work on user personas, needs, pain 
points, typical user journey, product and business owner goals, 
competitor analysis, industry best practices for design, existing 
consumer mental models, etc.

• Define – Get involved in team brainstorming from the 
beginning at the requirements/user story stage to define the 
problem 

• Ideate – Work closely with BA and interaction designer – sit 
with them as much as possible – collaboration and teamwork is 
key

• Prototype – Work quickly and iterate – Create a first draft 
prototype ASAP and test/revise/iterate as much as needed

• Test usability to see if your solution works for your user

• Be Inquisitive – Ask a lot of questions. Don’t be afraid not to 
know something

• Be Collegial – Be collaborative but not wishy washy with all 
stakeholders, such as team members, POs, biz owners, 
compliance, legal, dev, QA, etc.

• Don’t be precious about copy – be prepared to respond to 
feedback and accept good ideas wherever they come from, but 
defend good copy and strong design-based decisions

Applying 
Design 

Thinking to 
Content 
Strategy


